


The 20/20 Test 
So many times you pick up a music magazine only to have to sift through 30 pages of 

advertisements just to find the table of contents. I wanted to see how these guides measured up. I 
turned to page 20 of each guide, and turned 20 pages and counted the number of advertisements. 
I called this the 20/20 test. 

 
 Indie Bible Musician’s 

Atlas 
Billboard Galaris 

Ads  5 0 7 6 
 
First off I want to state these were NOT full page ads. Almost all of these were small ads, and 
they didn't interrupt the flow of reading. In reality as a consumer you WANT to see some 
advertisements (as they help pay for the production of the guide, and hopefully keep the selling 
price low). The Galaris Music Directory has 6 running ads that sit at the bottom of the page.  
 

Table of Contents  
When you look at a database there are the two really important things: the detail and 

accuracy of the data, and how easy can you pull it out.  When I looked at the table of contents of 
each guide they all had done a good job of breaking things down so you could find what you are 
looking for. I counted the different “items” in the table of contents. Here are the results: 

 Indie Bible Musician’s 
Atlas 

Billboard Galaris 

TOC Items 100 26 10 18 
 

My general thoughts on the table of contents as I looked at them was the Indie Bible was 
more of a WHAT do you want to do today (Sell CD's, Be Reviewed, Call A Radio Station) where 
the other guides were listings of contact types (lawyers, managers, publishers) as well as clubs (as 
the Indie Bible is geared more towards promotion than touring, there is no section on clubs). 
 If you would like the see the Musician’s atlas table of contents, go to 
http://www.musiciansatlas.com/about.asp as you can see samples near the bottom. 
 

 

Here you see the inside of the guides. 
Billboard uses a blue color scheme to 
break up the topics, where the Musician's 
Atlas uses a red color scheme, to separate 
the topics. The Indie Bible (near the top) 
is black and white, and uses bolder, taller 
text to indicate new topics. 

 
With the introductions over, let me dig into these guides and give you my first impressions.  



 

The Indie Bible 4th Edition 
www.indiebible.com 
 
$25.95  
303 Pages 
8000 Contacts (total) 
3500 Publications that will review your CD 
2900 Radio Stations that will play your music. 

The cover states there are 3500 publications that will review your CD, and 2900 Radio 
stations that will play your music. While I didn't count them all, I'd believe it. This resource is 
BIG. It's close to being an inch or more taller than the other guides. When you multiply this inch 
by 303 pages, you can see where the cover's numbers don't exaggerate. 

As I have a CD that I often thought of sending to radio stations I found this guide 
interesting. I opened the table of contents and looked that the four main topics (Reviews in 
Independent Music, Radio Stations that are willing to play your music, Services that will help 
you sell your music, Sites that allow you to upload music, and Helpful resources for musicians 
and songwriters). Upon looking at the Radio station listing (as with all sections in the Indie Bible) 
I found it was broken down by GENRE (the only guide to do this). I scrolled down to find "Metal 
Radio" which I thought best described my music, and turned to that page. "Holy Sh*t!" I heard 
myself say as I gazed at the 29 listings for Metal Radio. I said it again when I realized that was 
only the UNITED STATES listings. There were more listing for this genre in Canada, Denmark, 
Finland, Europe, Germany, Portugal, Norway, Romania, Spain, the UK, and Australia. I 
couldn't believe how easy it was to find exactly what I was needed. 

The information provided was great. It stated if it was an Internet radio station, if the 
station provided any special show hours, e-mail addresses, and web sites. While the contact name 
wasn't always given, I would say most of the time there was enough info to get you going. I 
checked five links in this section. All the links were active. I realize that if they were dead links 
it's not the Indie Bible's fault, but it's nice to see the resources listed were current.  

The other thing in the Indie Bible I found VERY useful was a listing of articles in the 
back. Now that I was all fired up about sending CD's to radio stations I could turn to back to 
read one of the many articles on submitting music for review and radio (along with many other 
topics on the music business) . These articles are from folks like Derek Sivers of CD baby, Brian 
Farrish (radio airplay expert), Suzanne Glass of indie-music.com, and more. It was truly the 
icing on the cake. After all now that you know WHERE you're going to do your promotion, why 
not make sure you don't blow your first impression?  

 
With all the GLOBAL listings, and the "how to" articles in the back, the Indie Bible is a 

FANTASTIC one two punch. 



 

 

The Musician's Atlas 2003  
www.musiciansatlas.com 
 
$29.95 
368 Pages 
The Best Selling Music Industry Resource  

This was the first guide I looked at that had a listing of clubs. As I play in a local Blues 
band in Ohio I thought I would check out the club section in my state. The biggest city I live near 
is Cleveland. Turning to the table of contents I saw where clubs were listed. Finding that page I 
found that the clubs listed by state, and the use of color on the pages (along with detail on the top 
of each page) made it easy to navigate to Ohio, as well as to Cleveland. I was greeted with a full 
page of listings. Not only did it have listings for Cleveland, it had some listings for nearby cities 
such as Akron, and Lorain.  

Fat Fish Blue 
Now I have played a blues club in Cleveland call "Fat Fish Blue" (I've also been 

"banned" from that club, but that's another issue….) and I wanted to check the information in 
the guide against reality. It was here that I was 100% completely blown away. Not only do they 
give you the typical information (address, phone, and genre), they had contact names, what days 
are best to call, if a P.A. and engineer were provided, the money arrangement (door percentage, 
etc), how far in advance they book, and everything else you need to know about the club 
(example Fat Fish blue has open mic night on Tuesdays). Looking at another club that recently 
changed their name; I was surprised to see the Atlas had the new name.  

Half the battle of booking is chasing the booking agent at the club. Looking at this page in 
amazement I thought "My God, they've done all the foot work." As I have played this club, I can 
verify the data is accurate.  

As I glanced through the rest of the Atlas I could see where the level of detail didn't 
shrink. When I looked at "College Radio" section I again found them listed by state, and city. 
While finding stations interested in my genre wasn't easy as in the Indie Bible, with a little help 
from a highlighter I was able to mark the stations that might be interested in playing my CD. 
Not only did the College Radio station list the station, but also booking venues near the college. 
This was very cool.  

 
With the number of listings along with the detail and accuracy of the listings, the 

Musician's Atlas is an obvious tool that no band should without.  
 
When I spoke with a representative from the musician's Atlas they also explained that 

very soon ( a couple of weeks) the Musician's Atlas will be launching a web based version where 
you can do cool stuff like mailing labels, e-mail blasts, etc. It will also be able to be updated 
(which obviously a printed document can't). In addition they host the Independent Music 
Awards. Check it out at http://www.musiciansatlas.com/e_form.asp 



 

Billboard’s Guide to Touring and Promotion  
http://www.billboard.com 
 
$12.95 
162 Pages. 
4800 Contacts 

Coming in at $12.95 this guide was the easiest on the wallet. However, as the old saying 
goes… you sometimes get what you pay for. Don't get me wrong, it is still worth the money (with 
a boasted 4800 contacts), but the listing is not as extensive as the Musician's Atlas or Indie 
Contact Bible 

For example going back to my "Fat Fish Blue" example from above, Billboard's guide 
provided me the address, phone, fax, e-mail, and website (along with a description of the type of 
music), bit it did NOT provide me with a contact name, booking info, P.A. and engineer info, and 
when to call (that the Musician's Atlas did). While it's unfair to base an opinion on one example, 
as I paged through the guide I never saw the level of club detail provided the Musician's Atlas or 
Indie Bible.  

One thing that Billboard did do that the Musician's Atlas did not was break the cities 
down. For example Akron (a city 40 minutes south of Cleveland) was listed under "Cleveland" 
in the Musician's Atlas where Billboard's guide had provided Akron its own listing (with both of 
its listings, one of which needs updating as Ron's Crossroads is now the Ron's Voodoo Lounge). 
The other thing that Billboard's guide does is when you look up a city you are provided with 
clubs, radio stations, local press, and record stores in that area. This is partly due to the size of 
the listings. As the other guides have more extensive listings, these listings are provided with 
their own section.  

The Guide comes out twice a year, and in addition to the listings, each guide has tips. For 
example this edition has vocal tips from John Rzeznik of the Goo Goo Dolls, Leann Rimes, Art 
Alexaris of Everclear. The one thing I thought odd about this concept is it has a main article, and 
then scattered throughout the guide it has sidebars with more tips. Had I not been paging 
through I would've missed the vocal tips from Phil Collins on page 15.  

If you go to billboard's web site, you can purchase the Guide on disk for $59. Call 800-
407-6874. 

 
While small in size, for the musician on a tight budget, Billboard's Musician's Guide to 

Touring and Promotion is a good value. I'll have more on this in the summary at the end of this 
article 



 

 

Galaris Music Directory 
www.galaris.com 
$18.95 Electonic Version 
$26.95 for CD Rom Version 
 

Galaris is one of my favorite sites for musicians. For years they have provided a place for 
musicians to sell their CD along with great resources and articles (they've even been nice enough 
to publish an article of mine - although after this review that will probably be my last). They 
recently have created a partnership with CD baby.  

I ordered the directory, received my download instructions quickly - along with an 
unlocking code - and was soon looking at my E-book. The purchase process was flawless.  

I was slightly miffed that my firewall detected the Music Directory going out to the 
Internet (as you will see the GMD is closely tied to the Internet). I had to grant it temporary 
permission, and continued.  

While I could be naïve, their web site states there are 1200 pages of contacts. As I saw the 
word PAGES, I assumed I would be able to print out the directory after downloading it. I would 
soon be disappointed. Understand that if this E-book is not password protected, one person could 
buy it and give it to everybody. However when you purchase the downloadable version, think 
twice before loading it. The machine you load it on is the machine you MUST use to view it. I 
tried to load it at work so I could view it during my lunch. Since I had loaded it at home, I was 
denied. You pay for ONE license.  

 



This E-book is not a PDF (like many e-books), but an interface that allows easily to view 
html files on your computer (think of it as a web site stored locally on your machine). However, 
have you ever printed anything from the Internet? It was almost a screen capture type of look to 
it, and it printed an extra page (two pages to accommodate the one page of information on my 
screen). Not only that, but they have two pages of clubs in Ohio (you use an arrow button at the 
bottom of the page to view page two on your computer screen). I turned to page two and printed 
it out. You guessed it two more pages of out of my printer with the second page being 99% blank 
except for their advertisements which were partially cut off. "Is this what they mean by 1200 
pages?" I thought to myself. When I e-mailed and asked questions about this (to see if I could get 
a printed version), I never received a response. I found this surprising as the folks over there are 
pretty nice, and responsive.  

The information in the guide was scarce. Going back to the "Fat Fish Blue" example, the 
Music Directory DID NOT PROVIDE AN ADDRESS! While I know Ohio is not is as big as 
Texas, but HELLO? Give me a clue where the club is! Instead I got the name of the club, a 
phone number, a link to the club's web site, and a link to send the club e-mail. Another listing for 
the Hi Fi club in Cleveland did not even provide the genre. I was provided a contact name, phone 
number and link to their web site. "You've got to be kidding me," I thought to myself.  

When I went to look at the radio section, again I was greeted with very little details. 
Clicking on the link for Ohio radio stations I was amazed that the GENRE was not listed very 
often. Almost all listings contained a phone number and a link to their site. I thought to myself, I 
can find THIS kind of listing at Google - AND ITS FREE.  

However, one thing that the Galaris Music Directory did that NO OTHER guide being 
reviewed did was LIST THE MUSICIAN'S CYBER COOLER. I felt like Steve Martin in "The 
Jerk" "I'm in the phone book! (If you've never seen that movie I HIGHLY urge you to rent it 
tonight). It also uses the key difference of being on a computer by having active links to all the 
resources. This makes it like a giant search engine result with links to all things musical. It also 
has a link at the bottom of the directory to allow you to add resources. The site states updates are 
very easy (and only 8.95). Currently if you order before June 4th you will receive the next update 
FREE.  

I know of the guides listed in this article The Galaris Music Directory is the "baby" as it 
has only been around for a few years, I was amazed and how poor it was when their site is so 
awesome. Where the other guides had done at least SOME homework, it looked like someone 
had bought a database, copied and pasted it, and sold it 



Sneak Previews 
If you're not sure what resource to purchase here are some tips. Billboard's Guide to 

Touring and Promotion along with the Musician's Atlas are available at Border's (so grab one 
and pull up a chair). As I mentioned before you can see samples of the Musician’s Atlas at their 
web site (http://www.musiciansatlas.com/about.asp)  I've even seen a copy of last years 
Musician's Atlas at the public library. If you're not sure about the Indie Contact Bible, I 
HIGHLY recommend signing up for their newsletter. It provides glimpses into the Indie Bible 
along with cooler articles. You can see sample articles (and sign up while you're there) at 
http://www.indiecontactbible.com/newsletter/index.shtml. You might even win one of many 
prizes given away each month just for signing up.  

Final Thoughts and Summary 
I've tried to be honest, and let you in on my thought patterns as I reviewed these great 

resources. Some I liked more than others. For those guides I thought needed improvement, I've 
tried to keep my criticism constructive (as that is the way I appreciate criticism I receive).  

As for my recommendations, I found the Indie Contact Bible and the Musician's Atlas to 
be clear "no brainers" when it comes to purchasing. The Indie Bible with its mammoth list of 
resources combined with it unique organization of listings by genre made finding promotional 
opportunities a breeze. If you have a CD you're promoting, go buy the Indie Contact bible NOW. 
The Musician's Atlas IN DEPTH information was phenomenal. If you are a touring band, go buy 
the Musician's Atlas NOW (turn off the computer and head to Border's). Realize that with both 
of these I've seriously just cracked the surface. Like a good movie, I believe I will be viewing both 
of these over and over and finding things I missed the first time. If you consider how much time 
you would spend gathering the data in these guides, the price tag is worth every penny. 

As for Billboard's guide, it is good (and easy on the wallet). One might say for a band just 
starting out, it will give you some ideas of places to call (you're looking at a difference of almost 
20 bucks). However, I would say pay the extra 20 bucks and get that extra information so you 
can be better informed (along with a much larger list of resources).  

The Galaris Music Directory is a cool idea (with the book being on your computer making 
it easy to link to a resource's web site), the lack of detail I found disappointing. Without the 
details on a resource you are forced to click on the resource's link (made easy by design) only to 
hunt for the information you need. As you might suspect not every resource may fit your genre 
(and thus, wastes your time). In the future with more details a user could better navigate the 
system. While it boasts of hundreds of music related articles written by industry experts, an 
online store to sell your music, free musicians email accounts, free classified ads, other 
recommended resources, most of these are available on their site for free. With more detail, and 
better printing flexibility (so you wouldn't have to be tied to the computer), the Galaris Music 
Directory could be developed into an even more powerful, useful tool 
 
© Dave Jackson 2003 

 


